Citizen participation 


Interagency Council on Citizen 
Participation, with support from Of- 
fice of Consumer Affairs (OCA), i 
sponsoring an Interagency Conference 
on Citizen Participation in Govern- 
ment Decision Making, 9 a.m. to 5 
p.m., Dec. 8 & 9 at Marriott Key 
Bridge Hotel in Rosslyn, VA. 


Conference is for Federal employ- 
ees who are directly responsible 
for—or have a great interest in— 
citizen participation programs of the 
Federal Government. Purpose is to 
discuss & learn more about citizen par- 
ticipation programs, policies, tech- 
niques & evaluations, thereby improv- 
ing public involvement in Federal 
agency decision-making processes. In 
addition to Federal employees, con- 
ference participants will include rep- 
resentatives of consumer & public 
interest groups. 


Registration is $15. For details, 
contact Gaye Lee, Office of Consumer 
Affairs, Washington, DC 20201; 
phone: 202-245-6316. 


Warnings! 


Consumer Product Safety 
Commission (CPSC) has warned par- 
ents to keep their children away from 
large refuse bins. CPSC says many of 
the bins—generally the type found 
around parks, stores & apartment 
buildings—can easily topple & se- 
verely injure or kill children playing 
on them or around them. 


CPSC has reported that in the last 
2 years at least 8 children—ages 2 to 
8—have been killed in accidents in- 
volving refuse bins. Most dangerous 
bins are the types that have slanting 
sides and narrow bases. This design 
enables them to be emptied into re- 
moval trucks by mechanical means. 


CPSC is currently considering 
banning the use of such refuse bins. It 
is expected that formal proposed regu- 


lations will be announced within the 
next 90 days. 


e WHISKY BARRELS—Con- 
sumer Product Safety Commission 
(CPSC) warns that used white oak 
whisky barrels—used in homes as 
bars, cocktail tables or for other furni- 
ture or decorative purposes—can 
explode under certain conditions. If 
the whole barrel is used with a plug or 
“bung” left in it, fumes can collect in- 
side from the estimated 9.07 kilograms 
(20 lbs.) of whisky that has soaked into 
the barrel during the years of whisky 
aging & storage. If the fume-filled 
barrel is too near a heat source (for 
example: fireplace, radiator or heat- 
ing duct), it might explode. Lawrence 
R. McCoy & Co., a distributor of used 
whisky barrels, has notified retailers 
of the problem & has sent stickers to 
be placed on barrels, telling consum- 
ers to remove the plug. What to do: If 
you already have a used whisky bar- 
rel, be sure that the plug is out so 
fumes will not build up in the barrel. 
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FCC to assist consumers & others 


Federal Communications Commission (FCC) has established a program 
to financially assist certain individuals & groups who participate in hearings 
but have inadequate funds to participate effectively. FCC’s action is a result 
of a March 8 petition by Federal Communications Bar Association with sup- 
port frem Consumer Federation of America & WNCN Listeners’ Guild & a 
joint petition by National Media Coalition, National Citizens Committee for 
Broadcasting & National Organization for Women. GTE Service Corp. also 
generally supported the proposal. WFAR of Farrell, PA, opposed proposal. 


FCC’s assistance, which will begin Dec. 6, will not involve reimbursement 
for out-of-pocket expenses, & therefore, will not pay lawyer’s fee or fees for 
expert witnesses. Assistance will be in the form of free FCC documents, 
transcripts of proceedings (which can cost $50 to $10,000, depending on length 
of proceedings), modification of procedures that can add to an individual’s or 
group’s cost in dealing with FCC. Unlike Federal Trade Commission (FTC), 
whose financial assistance program [CONSUMER NEWS: Sept. 1] is required by 
the Magnuson-Moss Warranty—Federal Trade Improvement Act, FCC is not 
required by law to aid consumers & others who take part in hearings. FCC 
Says a special appropriation by Congress would be required to provide funds 
necessary to reimburse individuals & groups for all their expenses. 


Following are guidelines for FCC’s program: 

e FCC will consider giving financial assistance in cases of revocation 
proceedings or renewal applications if applicants can show that their liveli- 
hoods are at stake without a radio license. 

e FCC will consider giving financial assistance to persons who are in a 
position to give testimony—that apparently will not be given by anyone 
else—that is significant on a matter of important public interest. FCC says its 
objective is to help individuals & groups who are in a position to make impor- 
tant contributions but cannot be expected—in light of their economic 
positions—to bear the full cost of effective participation. 

e When granted, assistance will be available only after the hearing 
date has been set. However, participation in a prehearing conference will be 
an important consideration by FCC in deciding whether to give assistance. If 

assistance is granted, it will continue throughout a proceeding. 

e FCC will take a “hard look” at requests for assistance. Persons request- 
ing assistance must present financial facts, supported by affidavits. Vague 
claims of poverty will not do. 

For further information, contact Upton Guthery, Federal Communica- 
tions Commission, Washington, DC 20554; phone: 202-632-6393. 


Detectors safe 


National Fire Prevention & Control Administration (NFPCA) & Na- 
tional Bureau of Standards (NBS) support the decision by Nuclear Regula- 
tory Commission (NRC) that radiation from ionization smoke detectors pres- 
ents a negligible exposure level. NRC says this exposure is far below normal 
radiation a person receives each day from the sun. 

Consumers Union testing laboratory has also studied the radiation prob- 
lem in ionization detectors, concluding that it “could not detect any radiation 
beyond ordinary background radiation.” 





Information 

Consumers can get a package of 
metric information, including a bib- 
liography of metric publications. 
Contact Metric Information Office, 
National Bureau of Standards, 
Washington, DC 20234; phone: 301- 
921-2318. 

American National Metric Coun- 
cil (ANMC) also is a source of infor- 
mation. ANMC, a nongovernment or- 
ganization, was formed in 1973 to 
help guide the change to metric 
within the nation’s industrial & com- 
mercial sectors. Its coordinating ac- 
tivities are carried out by 5 commit- 
tees, each representing a basic 
economic area. Each coordinating 
committee is divided into about 35 sec- 
tor committees. For information about 
metrication in industry, ANMC can 
either help directly or refer you to ap- 
propriate individuals or committees. 
Write ANMC, 1625 Massachusetts 
Ave. NW, Washington DC 20036; 
phone: 202-232-4545. 


Metric Board 


In 1790, President Washington 
urged Congress to adopt a uniform 
system for currency, weights and 
measures. Congress responded, in 
1975, by passing the Metric Conver- 
sion Act, which President Ford 
signed a year ago this month. In the 
law, Congress recognized that the 
US was the only industrialized nation 
that had not established a national 
policy of commitment to the metric 
system. The law established a 17- 
member US Metric Board to coordi- 
nate the voluntary conversion to the 
metric system. To be appointed by 
the President, the board is to consist 
of persons approved by educators, 
manufacturers, scientists, engineers, 
small business, government organiza- 
tions & labor groups; board also is to 
have members representing consum- 
ers & other interests. 

Under the terms of the law the 
board shall: 

e Follow conversion activity & 
keep the public fairly represented in 
the conversion process. 

e Publicize proposed programs, 
provide for comments & report to such 
groups as consumers, businesses, 
educators & others & conduct hearings 
on various aspects of conversion. 

e Encourage the standardization 
of metric language & technological 
standards in the scientific & en- 
gineering communities. 

@ Consult with foreign govern- 
ments, intergovernmental organiza- 
tions & other international groups, to 
assure that standards adopted in the 
US are in keeping with standards 
used elsewhere in the world. 

e Assist in the dissemination of 
information about metric to the pub- 
lic, taking over that job from Com- 
merce Dept. 

@ Consult with local & state 
weights & measures officials so that 
they are apprised of nationwide met- 
ric activities & can coordinate con- 
version. 
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Consumetric 


Transition to metric will cause some problems & confusion for 
consumers—problems that can be alleviated if the public is aware & informed 
on the metric system & plans & timetables for conversion. 


Much of the transition will involve dual use of both systems of measure- 
ment [CONSUMER NEWS has used both since January 1975]. For example, 
more states are using road signs that give distances &/or speed limits in 
metric as well as customary units. Ohio began to erect dual-marked distance 
signs in early 1973. Kansas has a new law requiring the use of metric highway 
signs & markers. Other states reported to have at least some metric signs 
include: Alabama, Arizona, California, Connecticut, Florida, Hawaii, Illinois, 
Indiana, Maryland, Michigan, Minnesota, Nevada, New Jersey, New York, 
North Dakota, Oregon, Pennsylvania, Texas, Virginia, Vermont, Washington 
& Wisconsin. 

When metrication is complete, however, it should make little difference to 
consumers that gasoline will be sold by the liter instead of the gallon, that 
distance will be measured by kilometers instead of miles or that food will be 
packaged & sold by kilograms instead of ounces & pounds. Consumers plan 
purchases by visually sizing products: Is that roast large enough? Is that jar of 
mayonnaise sufficient? So buying on the basis of anticipated need should not 
cause any problems. Package sizes will remain about the same: If a quart of 
milk lasts two days, a liter of milk will. 


If problems do arise, they probably will stem from businesses that try to 
hide price increases—or quantity decreases—in the confusion of transition to 
metric measures & weights. Also, there may be problems of finding replace- 
ment parts for pre-metric products. 


Of course, many companies are making an effort to keep the consumer’s 
trust through responsible metric transition policies & products. Several 
bottlers, for example, have begun selling soft drinks in metric size bottles 
without increasing prices. Coca-Cola has introduced—in certain areas—a 
1-liter bottle (33.8 ounces) that contains 5% more beverage than the tradi- 
tional 32-ounce size, but no increase in price. Dr. Pepper is also offering the 
1-liter bottle in selected areas at the old 1-quart price. Similarly, Shasta Bev- 
erages is testing a 1-liter bottle, offering 5.8 ounces more than its old 28-ounce 
size—& no price hike. 


However, to protect themselves—and their money—consumers should 
learn the metric system, read labels carefully & keep informed of products 
changing to metric measurement. 


Metric education 


Office of Education (OE) has awarded $2.1 million in grants & contracts 
to state & local governments for metric instruction projects. Funds came from 
Metric Education Program, as authorized by the Education Amendments of 
1974 (PL 93-380) [CONSUMER REGISTER: June 1, 1976]. Purpose of the law is 
to teach adults & school-age children to use the International System of Units 
(SD—the metric system to be used in the US. 


State & local education agencies, colleges & universities & public & pri- 


vate nonprofit organizations received awards for 4 types of projects: 


® School-based curriculum programs operated by local education agen- 
cies. 


® State & multi-state cooperative planning programs directed by state 
education agencies. 


e Teacher preservice & inservice training programs conducted primarily by 
colleges & universities. 


e National metric education technical support projects. 
Public & private nonprofit organizations will be eligible to apply for 
grants in all 4 areas sometime in 1977. 
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The state of metrication 

An effort to coordinate metric conversion on the state level is being un- 
dertaken by the National Governors’ Conference (NGC) through Interstate 
Metric Committee. Most states have appointed representatives to serve on 
the committee, which primarily will: 

e Assess the progress of metrication in each state. 

@ Develop technical assistance for states that want it. 

@ Study cooperative metric conversion procedures. 


NEVADA 

Ron Gutzman 
Education Dept. 

400 W. King St. 
Carson City, NV 89710 
702-855-5700 ext. 214 
NEW HAMPSHIRE 
Fernand J. Prevost 
Mathematics Education 
64 N. Maine St. 


For further information contact Bud Thar, National Governors’ Confer- 
ence, 1150 17th St. NW, Suite 600, Washington, DC 20036, Phone: 202-785- 


5600. 


States are also working independently on metrication & are progressing 
at varying rates. Main effort of many states is in the area of education— 
training educators to teach metric to students & implementing timetables for 
teaching metric as the fundamental system of weights & measures. All states 
have designated metric coordinators. Following is a list of representatives 
who may be contacted for general information on metric or details on a state’s 


metrication. 
ALABAMA 
Aubrey C. Dismukes 
State Agriculture Dept. 
Box 336 
Montgomery, AL 36109 
205-832-6766 
ALASKA 
L. Coatney 
Alaska State Library 
Pouch G 
Juneau, AK 99811 
907-465-2942 
ARIZONA 
Cinda Tattrie 
Metric Coordinator 
Dept. of Education 
1535 W. Jefferson St. 
Phoenix, AZ 85007 
602-271-5233 
ARKANSAS 
Charles D. Watson 
Education Dept.—Instruc- 
tion (Secondary) 
Capitol Mall 
Little Rock, AR 72201 
501-371-1961 
CALIFORNIA 
Dr. Robert Tardif 
Mathematics Unit 
State Education Dept. 
721 Capitol Mall 
Sacramento, CA 95814 
916-322-3284 
COLORADO 
Dr. Roger Duncan 
Education Dept., 
201 E. Colfax Ave. 
Denver, CO 80203 
303-892-2242 
CONNECTICUT 
Dr. Sigmund Abeles 
State Education Dept. 
Hartford, CT 06115 
203-566-4825 
DELAWARE 
Francis West 
Consumer Affairs Division 
200 W. 9th St. 
Wilmington, DE 19801 
302-571-3250 
DISTRICT OF COLUMBIA 
Dorothy Stephens 
Old Brookland School 
10th & Monroe St. NE 
Washington, DC 20017 
202-576-6067 
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FLORIDA 

Renee Henry 

Florida Education Dept. 

Tallahassee, FL 32304 

904-488-5392 

GEORGIA 

Clare Nesmith 

Mathematics Education 

State Office Bldg. 

Atlanta, GA 30334 

404-656-2578 

HAWAII 

Dr. Winona Chang 

1270 Queen St. 

Honolulu, HI 96803 

808-548-2474 

IDAHO 

Richard Kay 

State Education Dept. 

Len B. Jordan Office 
Building 

Boise, ID 83720 

208-384-2281 

ILLINOIS 

Wendell Meeks 

100 N. First St. 

Springfield, IL 62777 

217-782-2826 

INDIANA 

Curriculum Dept. 

120 W. Market, 10th FI. 

Indianapolis, IN 46204 

317-633-4507 

IOWA 

Dr. Barbara Wickless 

Public Instruction Dept. 


Grimes State Office Bldg. 


Des Moines, IA 50319 
515-281-3264 
KANSAS 

Charles E. Nicholson 
Curriculum Section 
120 E. 10th St. 
Topeka, KS 66612 
913-296-3916 
KENTUCKY 

Lydia Sledge 
Education Dept. 


1827 Capitol Plaza Tower 


Frankfort, KY 40601 
502-564-5587 
LOUISIANA 

Elton L. Womack 

Box 44064 

Baton Rouge, LA 70804 
504-389-6578 


MAINE 

Arnold O. Johnson 

State Educational & Cul- 
tural Services Dept. 

Augusta, ME 04333 

207-289-2541 

MARYLAND 

Audrey V. Buffington 

State Education Dept. 

Box 8717 

BWI Airport 

Baltimore, MD. 21240 

301-796-8300, ext. 492 

MASSACHUSETTS 

Richard Carbone 

54 Rindge Ave. Ext. 

Cambridge, MA 02140 

617-547-7472 

MICHIGAN 

Wayne Scott 

Box 30008 

Lansing, MI 48909 

517-373-1484 

MINNESOTA 

Dr. David L. Dye 

State Education Dept. 

643 Capitol Square Bldg. 

St. Paul, MN 55101 

612-296-4070 

MISSISSIPPI 

Dolly S. Mosely 

State Education Dept. 

BOX 771 

Jackson, MS 39205 

601-354-6955 

MISSOURI 

Jack Roy 

Elementary & Secondary 
Education Dept. 

Box 480 

Jefferson City, MO 65101 

314-751-2625 

MONTANA 

Larry Thomas 

State Superintendent’s Of- 
fice 

Capitol Building 

Helena, MT 59601 

406-449-2966 

NEBRASKA 

Dr. Don Niemann 

Education Dept. 

301 Centennial Mall S. 

Lincoln, NE 68508 

402-471-2446 


Concord, NH 03301 
603-271-2655 
NEW JERSEY 
Dr. James Swalm 
Division of School Programs 
State Education Dept. 
225 W. State St. 
Trenton, NJ 08625 
609-292-8360 
NEW MEXICO 
Sterling Garwood 
State Education Dept. 
Santa Fe, NM 87503 
505-827-5391 
NEW YORK 
Leroy Negus 
State Education Dept. 
Albany, NY 12234 
518-474-5931 
NORTH CAROLINA 
Dr. Robert R. Jones 
Public Instruction Dept. 
Raleigh, NC 27611 
919-829-3602 
NORTH DAKOTA 
George Fors 
Public Instruction Dept. 
Bismarck, ND 58505 
701-224-2275 
OHIO 
Steven P. Meiring 
Ohio Department of Educ. 
65 S. Front St. 
Columbus, OH 43215 
614-466-4274 
OKLAHOMA 
J.R. Weaver 
2500 N. Lincoln 
Oklahoma City, OK 73105 
405-521-3661 
OREGON 
Don Fineran 
State Education Dept. 
942 Lancaster Dr. NE 
Salem, OR 97310 
503-378-3602 
PENNSYLVANIA 
Carl E. Heilman 
Education Dept. 
Harrisburg, PA 17126 
717-783-3956 
RHODE ISLAND 
Kenneth Fisher 
199 Promenade St. 
Providence, RI 02908 
401-277-2038 
SOUTH CAROLINA 
William B. Hynds 
State Education Dept. 
Columbia, SC 29201 
803-758-2652 
SOUTH DAKOTA 
Bob Travis 
Elementary & Secondary 
Education Division 
Pierre, SD 57501 
605-224-3218 
(Continued on page 4) 
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(Continued from page 3) 
TENNESSEE 

Joe Minor 

112 Cordell Hull Bldg. 
Nashville, TN 37219 
615-741-7856 

TEXAS 

Dr. Alice R. Kidd 

201 E. 11th St. 
Austin TX 78701 
512-475-3653 

UTAH 

Dr. Lloyd Eldridge 
250 E. 500 S. 

Salt Lake City, UT 84047 
801-533-5431 
VERMONT 

Richard Higgins 
State Education Dept. 
Montpelier, VT 05602 
802-828-3101 


VIRGINIA 

E.L. Edwards Jr. 
State Education Dept. 
Richmond, VA 23216 
804-786-2689 


WASHINGTON 
Elden B. Egbers 

Old Capitol Bldg. 
Olympia, WA 98504 
206-753-6710 

WEST VIRGINIA 
tichard E. Wilkes 
State Education Dept. 
Bldg 6, Rm B318 
Capitol complex 
Charleston, WV 25305 
304-348-2705 
WISCONSIN 

Dr. Donald Chambers 
126 Langdon St. 
Madison, WI 53702 
608-266-7712 
WYOMING 

Dr. William Futrell 
Hathaway Bldg. 
Cheyenne, WY 82002 
307-777-7411 


FTC looks ahead 


Federal Trade Commission (FTC) has launched a number of new inves- 
tigations of interest to consumers. When completed, these investigations 
could lead to the development of rules designed to prohibit certain practices 
that FTC believes are unfair to consumers or are subject to other kinds of 
legal action. 

e FTC is investigating companies that offer crash courses that prepare students for college 
& graduate school admission tests. FTC wants to find out if advertising claims are misleading the 
public. According to FTC, some companies offering these courses advertise in newspapers & on 
college campuses that their courses can increase students’ scores by over 100 points. Companies 
then charge between $25 & over $300 for courses to prepare students to take the SAT (Scholastic 
Aptitude Test) for college entrance & to take such graduate examinationsas the LSAT (Law 
School Admission Test), MCAT (Medical College Admission Test), GMAT (Graduate Manage- 
ment Admission Test) & the GRE (Graduate Record Examination). FTC said it wants to know if 
these courses really can increase students’ test scores & if so, if the amount of increase is as great 
as advertised. As part of this investigation, FTC is interested in hearing from consumers about 
their own experiences with such courses. If you have taken such a course & would like to tell FTC 
your reactions, you can write to FTC, 150 Causeway St., Boston, MA 02114, Suite 1301; Atten- 
tion: Test preparation; phone 617-223-6621. 

@ To make sure that sellers are complying with the holder-in-due-course rule that went into 
effect May 14, FTC is conducting an investigation of sellers who are subject to the rule—such as 
car dealers, vocational schools, & home improvement contractors—to determine whether their 
loan contracts contain the proper information required by the new rule [CONSUMER NEws: Dec. 
1, 1975]. Under the Magnuson—Moss Warranty law, anyone who violates an FTC rule may be 
subject to a civil penalty of $10,000 per violation. 


While FTC has decided to launch these investigations, Bureau of Con- 
sumer Protection has decided not to take any action to regulate advertise- 
ments for “free samples” of brand name products such as cosmetics & toilet- 
ries. Office of Consumer Affairs (OCA) asked FTC to take some action to 
prevent further use of ads that OCA has charged mislead consumers by offer- 
ing samples of products which are pictured as regular size & characterized as 
“free” for $1 (to cover postage & handling) but which are actually for samples 
so small or so inferior in product quality as to be useless to the consumer 
[CONSUMER NEws: Sept. 15]. In a recent letter to Virginia Knauer, Special 
Assistant to the President for Consumer Affairs & OCA Director, FTC 
Chairman Calvin J. Collier said that FTC action on the “free samples” ads 
would be inappropriate because other government agencies—most notably the 
Ohio Attorney General & the New Jersey Postal Inspector—have become 
involved in the matter & because the public, through the actions of OCA & 
others, has been alerted to the problem. FTC also said it has no evidence that 
this kind of advertising practice is widespread. 
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